ASEAN Demand Signals for
Malaysia Travel

Decoding Social Search & Platform Behaviour across Tik Tok,
Instagram, and Google Al search with Singapore, Indonesia,
Thailand, Brunei, and Philippines insights.



The Search Interface Has Fragmented

Al SEARCH VIDEO-FIRST SEARCH (SOCIAL SEARCH)
From Link Generation to Answer Generation From Scroll to Search-Within-Feed
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Travelers now receive instant, curated answers Discovery is driven by vertical video feeds (Tik Tok,
(Zero-Click) to planning queries. Reels, Shorts).

Planning shifts from keywords to contextual prompts. Users explore, validate, and convert directly on these

video platforms.



The Visual-First Paradigm: Trust in Motion

Travelers search on social to visualize what inspires and relates to them.
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The Attention Split: Varied Intent across ASEAN

Markets

SG
ltinerary-Led

Bilingual, sophisticated planners

BN
Proximal & Practical

Short trips, easy access

ID
Halal & Family Focus

Nature, cultural exploration

PH
Vlog & Adventure

Inspirational, hiking, hidden gems

TH
Halal & Value-Driven

Food, affordability, reassurance



The Attention Split: Varied Intent across ASEAN
Markets

Singapore is the biggest social market. It leans toward couple and family content

Weighted attention share by source market Persona-specific share inside each market

SG Singapore 28.7%

ID Indonesia 16.9%

TH Thailand 18.8%
BN Brunei 17.5%

Family Couple Solo Friends



Family: kid-safe planning, not just family branding
Parents want short routes, places children can actually do, and food that lands fast once everyone is hungry.

SG Most route-led. KL + Langkawi, indoor attractions, Monkeys
ASEAN takeaway Canopy Resort, and quick family escapes recur.

Malaysia wins family demand when the day looks easy:
Genting or indoor play. a short KL ride, roti canai or Jalan

Alor, then a hotel or resort that keeps everyone in one pldce. ID Most practical. Genting, Berjaya Times Square, Johor / Legoland,
kopi. and halal-friendly planning recur together.

Intent

People save 2DIN and 4D3N family routes, KL indoor stops, Genting theme-park days, Langkawi
cable car and sunset-cruise bundles, and Johor or Legoland detours.

TH Highest family share. Penang, low-cost 3D2N trips, Legoland
Hotel, and simple hotel stays come up often.
What Shows Up

Specific foods: roti canai, kopi, breakfast cafés, Jalan Alor, Petaling Street, seafood and
streef-food lists. Stays skew to hotels and resorts, with villas and Airbnbs for larger groups.

BN Most stay-led. Desaru, private beach, waterpark, halal food,
search terms resorts, and hotels beat city sightseeing.
T3 78 TR EEH - malaysia family trip - wisata anak-anak malaysia - wagnifisauiaids - bawa
anak ke malaysia - family trip malaysia

PH Most scenic family version. Port Dickson villas, infinity pools,

. beach access, and Langkawi bundles stand out.
Example videos

SG example: Monkeys Canopy Resort + dinosaur park
hitps//www tiktok com/@mrbehél3/video/7587308801225723144

BN example: Lotus Desaru Beach Resort + waterpark
hitps://www tikiok com/@naddytyra/video/7502031587823897863



https://www.tiktok.com/@mrbeh613/video/7587308801225723144
https://www.tiktok.com/@mrbeh613/video/7587308801225723144
https://www.tiktok.com/@naddytyra/video/7502031587823897863
https://www.tiktok.com/@naddytyra/video/7502031587823897863

Couple: romance is route-led, not purely luxury-led

Couple search is less dreamy than it sounds. People want to know where to stay, what breakfast looks like, and where sunset, coffee and one recognisable
dish fit into the route.

SG Most route-led. Langkawi, Cameron, KL, resort stays, breakfast
ASEAN takeaway and sunset content recur together.

The winning couple frame is a stitched trip: Langkawi sunset,

hotel breakfast, café coffee, nasi lemak or teh tarik, then a

room worth fllmlng ID Most balanced. City walks and island sunsets sit beside café
coffee, kopi and nasi lemak

Intent

People save Langkawi, Cameron Highlands, KL and Penang combinations, beach days, sunset

cruises, island hopping, and short date-break routes.

TH Most destination-led. Penang and KL dominate, with a looser mix
of food, stays and city scenes
What Shows Up

Breakfast is one of the clearest food cues: hotel breakfast, café coffee, kopi, nasi lemak and teh
tarik. Stays skew to hotels, resorts and villas, with glamping in smaller pockets.

BN Most room-tour heavy. Villas, breakfast, sunset and Genting date
ideas recur.
Search terms
3% 75 TIE 8 HRAT - DT A - bulon madu di malaysia - ligauaLdagsn - bulon madu
malaysia - honeymoon malaysia
PH Most hotel-specific. Penang honeymoon hotels and Langkawi

. boat trips show up more than generic romance copy.
Example videos

BN example: honeymoon room tour
https//www tiktok com/@shashohoroo/video/70822694745854149:

PH example: Penang honeymoon hotel
hitps //www fikiok com/@sweetpyaaa/video/7516704135455067399



https://www.tiktok.com/@shashohoroo/video/7082269474585414938
https://www.tiktok.com/@shashohoroo/video/7082269474585414938
https://www.tiktok.com/@sweetpyaaa/video/7516704135455067399
https://www.tiktok.com/@sweetpyaaa/video/7516704135455067399

Solo: smaller share, clearer budget signal

Solo search is narrow, but clear. Travellers want to know whether Malaysia is cheap, legible and safe enough to do alone without wasting time or money.

SG Smallest solo cluster. KL, Putrajaya and Penang city-hopping
ASEAN takeaway matter more than backpacker identity.

Solo content works when it names the route and the meal:

Petaling Street, Central Market, Jalan Alor. roti canai, a

hostel bed, a train to Pendng. or a clear KL bUdget ID Strongest solo market. Cost breakdowns, hostels, street food,
Cameron Highlands and Georgetown recur.

Intent

People save one-week budgets, KL + Penang routes, Bukit Bintang lists, train runs info Penang,

and simple one-city itineraries they can do alone.

TH Most transport-led. Bangkok-to-Penang train content and fast KL
lists recur.

What Shows Up

Food is practical, not dreamy: Jalan Alor, Petaling Street, Central Market, Pavilion food court,
night markets and roti canai. Stays skew to hostels, budget hotels and city hotels.

BN Most safety-led. Travel tips and simple solo planning beat
attraction lists.
Search terms
malaysia solo travel - malaysia budget backpacker - solo backpacker malaysia - Wgnnadaau
16ie17 - solo travel malaysia

PH Most useful itinerary style. Petaling Street, Batu Caves, Pavilion
. food court and SkyBar recur.
Example videos

ID example: one-week Malaysia budget breakdown
https//www tiktok com/@videonyakira/video/7527976480513510674

PH example: Petaling Street + Pavilion + SkyBar route
hitpsy//www tikiok com/@yungsue/video/7568494828481400067



https://www.tiktok.com/@videonyakira/video/7527976480513510674
https://www.tiktok.com/@videonyakira/video/7527976480513510674
https://www.tiktok.com/@yungsue/video/7568494828481400067
https://www.tiktok.com/@yungsue/video/7568494828481400067
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Friends: girls-trip demand is real, but concentrated
Friends search is not really about food. It is about whether the trip will look good, move fast and give the group enough to do without a complicated plan.

SG Real but city-weekend coded. KL, Penang, Langkawi, some
ASEAN takeaway shopping, little dish-led food.

Treat friends as a places-and-itinerary story: KL landmarks,
Genting. Penang and Langkawi, with food mostly in the

bockground. ID No big friend search demand. Weekend itinerary and food
content work better than a girls-trip label

Intent

The searches point to 3D2N Penang with friends, KL city tours, Genting day trips, Batu Caves,
Petronas, Putrajaya, and simple weekend routes that feel easy to film.

TH Clear Penang-with-friends and self-drive one-day trip
behaviour. Genting also appears.
What Shows Up

Food is weak here. When it appears, it is Chinatown, casual KL mealls, or one café stop. Stays
lean hotel and resort, with Langkawi and glamping doing more work in PH than elsewhere.

BN No big friend search demand. Couple or family framing usually
lands better.
Search terms

malaysia girls trip - tRgNaLGaiuRan

PH Strongest friends story. KL landmarks, Genting and Langkawi

= read like a filmed group itinerary.
Example videos

TH example: 3D2N Penang with friends

https//www tiktok com/@mmmmorkmoeiii/video/761357046556280757:

PH example: KL + Genting girls-trip itinerary
hitps//wwyvinstagram com/reel/DUIodWSDORy,



https://www.tiktok.com/@mmmmorkmoeiii/video/7613570465562807573
https://www.tiktok.com/@mmmmorkmoeiii/video/7613570465562807573
https://www.instagram.com/reel/DUIodWSDORu/
https://www.instagram.com/reel/DUIodWSDORu/

What each market wants to eat, save or share

Food demand is not generic. The top food videos point to distinct meal formats, price cues and neighbourhood
anchors by market.

SG Night markets / street food - Cheap Night markets, halal meals and saveable 'must-eat' roundups dominate. Taman
local eats - Food list / crawl Connaught, nasi Arab and all-in-one food guides recur.
» Itinerary Logic

i 5 . Pasar malam and halal reassurance lead. Bukit Bintang, Petaling Street and
ID Food list / crawl - Cheap local eats g g
Night markets / street food mosque-adjacent proof perform better than generic dish lists.
9 » Halal & Family

TH Food list / crawl - Breakfast / cafes - Food s the clearest Thai hook. Roti breakfasts, nasi lemak and 24-hour KL food crawls
beat abstract destination messaging.

Halal dining » Reassurance & Value

BN Cheap local eats - Night markets / Cheap local eats and halal-friendly food remain strong, but they sit inside a broader

street food - Halal dining ir?;?;égpssEgé?;her than pure food fourism.

PH Cheap local eats - Nighf markets / Cheap local eats, night markets and Filipino-style 'where to eat in KL' framing stand out

more than dish-specific content.
street food - Breakfast / cafes > Viog & Adventure



Position Your Brand for
Discoverability

Align your content strategy with platform-specific demand signals
and market-specific traveler intent.
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SG: Route logic with couple-proof overlays

Largest attention pool, strongest couple-led skew, and the clearest preference for route logic over
single-destination inspiration.

28.7% 7.2% 65% Exert\plar video: @?ulkiiibara

1.6M views | 48K likes | 29K shares | 40K
saves

Replying fo @AA<3 My 3D2N
itinerary in Penang & @ # From
historical gems to mouthwatering
local eats, here's how you can
explore more and save up to 30%
OFF with the Klook Pass Penang!
R & Don't forget to use my code..

attention share couple IG-led

What the market is asking for

- Top destinations: Kuala Lumpur, Langkawi, Penang.

- Winning activity frames: itinerary / route logic, food crawl, nature /
hiking.

- Food cue: night markets / street food, cheap local eats.

- City-skyline opener plus list-format proof. The winning SG creative
packages Kuala Lumpur, Penang and Langkawi as saveable routes.

Night markets, halal meals and saveable 'must-eat' roundups dominate. Taman
Connaught, nasi Arab and all-in-one food guides recur.



ID: Halal-fit and family-safe framing

Balanced city + nature demand, with halal reassurance and family utility shaping what feels credible.

16.9% 4.6% 58% Exemplar video: @hollyncltclshu

415K views | 22K likes | 11K shares | 24K
saves

attention share family IG-led

Sesuai request temen2 dari video2ku
sebelumnya - ini aku breakdown
budget & itinerary ke KL 4 hari 3
malam Bl budget 5 juta aja udah
cukup kok, karena harga mereka
masih mirip2 sama Jokarta § Boleh
nih dijadiin referensi...

What the market is asking for

- Top destinations: Kuala Lumpur, Penang, Langkawi.

- Winning activity frames: nature / hiking, food crawl, itinerary / route
logic.

- Food cue: food list / crawl, cheap local eats.

- Islamic landmarks and halal cues do heavy work. Mosque fagades and
culturally familiar city proof beat generic scenery.

Pasar malam and halal reassurance lead. Bukit Bintang, Petaling Street and
mosque-adjacent proof perform better than generic dish lists.



TH: Food-first, price-aware discovery

The most food-led market. Thailand searches Malaysia through value, practical tips and edible proof points first.

18.8% 6.2% 51% Exemplar video: @tooncarr_ _

1.3M views | 105K likes | 38K shares | 32K
saves

attention share family TT-led

Wiune Wihis 150 v @
LER 4 i lng #iitenihiy #
1nesinvlsund #itadvuias #1v

What the market is asking for saln

- Top destinations: Kuala Lumpur, Penang, Langkawi.
- Winning activity frames: food crawl, stay / resort, itinerary / route logic.
- Food cue: food list / crawl, breakfast / cafes.

- Food close-ups and price-value framing dominate. The strongest Thai
hooks open on what to eat, not where fo stay.

Food is the clearest Thai hook. Roti breakfasts, nasi lemak and 24-hour KL food crawls
beat abstract destination messaging.



BN: Short-trip proof and save-worthy itineraries

Close-to-home demand is still planning-heavy: short itineraries, hidden gems and weekend-worth-it proof
matter most.

1y AA 6.5% 66% Exemplar video: @rwgenting

1.7M views | 53K likes | 1K shares | 7K
saves

attention share couple IG-led

Port healing terbaik kat Malaysial
Betul tak? @ Video credit
@rovitahm #GentingSkyWorlds
#gentinghighlands #cablecar
#Hresortsworldgenting #theview

What the market is asking for

— . Hrwgb0thanniversar
- Top destinations: Kuala Lumpur, Langkawi, Penang. #rag d.‘omond‘l’ub”eey
- Winning activity frames: itinerary / route logic, food crawl, nature / #euticutigenting...

hiking.
- Food cue: cheap local eats, night markets / street food.

- Short-trip practicality wins. Save-heavy clips lean on Cameron
Highlands, Genting and compact 3D2N route planning.

Cheap local eats and halal-friendly food remain strong, but they sit inside a broader
itinerary mindset rather than pure food tourism.



PH: Vlog energy, adventure and aspirational stays

Most overtly visual and vlog-coded. Adventure, girls-trip energy and glamping-style hero shots outperform static
travel utility.

18.1% 5.5% 66% Exemplar video:
\\\ |"I //,/// 10.6M views | 289K likes | 3K shares | 14K
Girlsitripisicalling:” /

attention share couple IG-led
saves

Kuala Lumpur & Langkawai Calling..

/. #malaysia #travel #callin
7 3 y g

What the market is asking for

- Top destinations: Kuala Lumpur, Langkawi, Penang.

- Winning activity frames: itinerary / route logic, food crawl, nature /
hiking.

- Food cue: cheap local eats, night markets / street food.

- Hero shots skew cinematic: glamping. mountains and creator-led
reveals. PH demand is the most overtly vlog-shaped.

Cheap local eats, night markets and Filipino-style 'where to eat in KL' framing stand out
more than dish-specific content.



Localization: English is not enough in every market

English can anchor the brand story, but the query set says TH and ID need native-language hooks first. SG is bilingual and PH is the most English-tolerant.

SG English Use English for solo and friends. Localising itinerary, family and couple routes into Chinese can help extend the market
Bahasa Indonesia first Highest need for family, couple, halal and backpacker cues. English-only creative will miss the sharpest intent-led

ID searches.

TH Thai first across all personas Biggest localisation gap in the deck. Food, family, friends and value hooks need Thai copy rather than English wrappers.
English works MO'CIY closes English can lead, but Malay improves practical, family and couple conversion cues where the decision is closer to

2])] ' purchase.
English-led quq|°g assist English covers most demand. Add Tagalog support to family and food hooks where the creative asks for extra

PH ’ reassurance.



Destination + activity hotspots by source market

Cities cluster in familiar ways, but the activity framing changes: route logic in SG, halal / family proof in ID, and food-first
value in TH.

SG Kuala Lumpur - Langkawi - Penang  Signal: itinerary / route logic, food crawl.
[») Kuala Lumpur - Penang - Langkawi  Signal: nature / hiking, food crawl.

TH Kuala Lumpur - Penang - Langkawi  Signal: food crawl, stay / resort.

BN Kuala Lumpur - Langkawi - Penang  Signal: itinerary / route logic, food crawl.

PH Kuala Lumpur - Langkawi - Penang  Signal: itinerary / route logic, food crawl.



Hero shots change by origin market

These are the actual high-performing videos. The thumbnails show how each market wants Malaysia framed visually.

SG

Cuala Lumpur

City-skyline opener plus
list-format proof. The winning
SG creative packages Kuala
Lumpur, Penang and Langkawi
as saveable routes.

Islamic landmarks and halal
cues do heavy work. Mosque
fagades and culturally familiar

city proof beat generic scenery.

Food close-ups and price-value
framing dominate. The
strongest Thai hooks open on
what to eat, not where fo stay.

Short-trip practicality wins.
Save-heavy clips lean on
Cameron Highlands, Genting
and compact 3D2N route
planning.

Hero shots skew cinematic:
glamping. mountains and
creator-led reveals. PH demand
is the most overtly vlog-shaped.


https://www.tiktok.com/@populartravel/video/7536151079763922198
https://www.tiktok.com/@majing.fatima/video/7595916778501328136
https://www.tiktok.com/@muummaam/video/7478670567449611540
https://www.tiktok.com/@fuadmarsum/video/7500538734790675730
https://www.tiktok.com/@placesmalaysia/video/7434136496271101192

TikTok & Instagram: Visual Anchors &

Reassurance

TikTok: Short-Form Vlogs
& Highlights

Key content patterns observed:

» Best city/places' - seeking social proof & popular spots.

» Itinerary highlights - quick overviews of what to do.
» Travel viogs - immersive visual stories, often
creator-led.

Example: 'malaysia best city' (SG) - 3.3M views

Instagram: Aspirational
Nature & Discovery

Key content patterns observed:
» Nature & adventure - hiking, beaches, hidden gems.
» Aspirational travel - picturesque locations, luxury stays.

» Visual validation - seeing stunning places before planning.

Example: 'malaysia hiking' (PH) - top content for adventure.



